
X&k FH MÜNSTER 
University of Applied Sciences 

ITB-Arbeitsberichte | Band 2 

Klaus-Ulrich Remmerbach | Alexander Köllig 

The Uber-Driver Digital Transformation 

- B2B the Next Generation of B2C 

Connecting the Physical World with the Digital Sphere 

Institut für technische Betriebswirtschaft 
ITB Institute of Business Management 

in Technology 



Table of contents 

Preface 2 

Management Summary 3 

List of figures 5 

List of abbreviations 6 

1 Introduction - From analog to digital 7 

2 The memory of the world in the Digital Age 9 

3 The New Digital Reality 11 

3.1 Overall Communication Behavior 11 

3.2 Digital Information & Communication in B2B today 13 

4 Today's digital consumer 14 

4.1 Digital Shopping Information & Distribution 14 

4.2 Digital Consumption in B2B today 16 

5 Are you still printing, orare you online? 18 

5.1 Digital Change: Products and Service 18 

5.2 Digital Products and Services in B2B today 20 

6 Is the B2B sector ready for the Digital Transformation? 21 

6.1 Digital Transformation in B2B 22 

6.2 Strategie course of action in B2B 25 

6.2.1 Challenges in B2B 31 

6.2.2 Chances for B2B 32 

7 Conclusion and critical appraisal 35 

Appendix 37 

Bibliography 41 

Author Portraits 44 

Contact 45 


