-
(5]
=
(@))]
=
©
<=
=
(8]
©
=
—
=
N
c
(5]
+—=
Y
=
==
(8]
wv
=
=
(8]
w
=
(8]
o
-

Nicole Franken

Corporate Responsibility
In the clothing industry

From a consumer's perspective




Table of Contents

List of Tables 10
List of Figures ...

T INTRODUGCTION e 1
1.1 Background and problem definition ... 1"
1.2 Research objectives and questions ... 12
.............. 12

1.3 Research structure

2 LITERATURE REVIEW oo 13
2.1 Textile and clothing industry ... . ... e 13

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 13
2.1.2 Structural change ... 14

2.1.1 Economic significance

2.1.3 ECOlOQical IMPACT .o 16

2.1.4 SOCIO-eCoONOMIC IMPACES 17
,,,,,,,,,,,,,,,,,,,, 19
2.2.1 Conceptual history and definition of terms . . . v 20
2.2.1.1 Sustainability ... 20
2.2.1.2 CSR pyramid by Carroll ... 22
2.2.1.3 Core characteristics of CR 23
2.21.4 CRinGermany ... .. 26
,,,,,,,,,,,, 27
2.2.3 Strategic use of CR commitment ... 29

2.2 Corporate Responsibility ...

2.2.2 Design parameters for CR commitment

2.2.3.1 CR as a strategic management approach ..................29

2.2.3.2 Profiling through CR commitment ... 30

2.2.3.3 Ethical consumption ... 31

2.3 Customer Relationship Management ... ... 32
2.3.1 Customer loyalty e 33
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 35

2.3.2 Impacts of CR on customer loyalty




2.4 Reputation ...

2.4.1 Reputation versus image - definitionofterms ... 36
2.4.2 Impacts of CR on reputation

2.5 CR commMUNICatiON ...
2.5.1 CR communication instruments ... 39
2.5.2 CR communication in trade 42

2.6 CRin the clothing industry ...

2.6.1 Sustainability standards

2.6.2 Alliance for Sustainable Textiles ... ... 47
2.7 Results of the [Iterature reVI@W ... 47
3 METHODOLOGY ... 48
3.1 Triangulation ... 48
3.2 Online survey 49

3.2.1 Online access panel provider ... ... 50
3.2.2 Statistical population ... .50
3.2.3 QUESTIONNGAIIE ... . 51
3.3 EXPErtinte@rVI@WS ... .52

3.4 Evaluation of the online survey and the expert interviews........................ 54

4 RESEARCH FINDINGS oo 55
4.1 Results of the onliNe SUIVEY ... e .55
4.2 Results of the expertinterviews ... 64
D DISCUSSION e 68

CONCLUSIONS e e 18

OQUTLOOK e 79
RETEIENCES ... . 81
Appendix 1: Online survey QUESTIONNAIIE ..o 103
Appendix 2: Results of the online survey ... 103
APPENTiX 32 EXPEIT INTEIVIEWVS ... 103
Appendix 4: Fact sheets eCo-1abels ... 104



