Contents

1 Introduction to Cultural Tourism Marketing ...................... 1
1.1 Concepts and characteristics . . .. . ......uuruunrnenaannnnn.. 1
1.2 The marketing management process. .. ...............oueunenn. 4
2 Strategic decisions in Cultural Tourism Marketing . ................ 7
2.1 Setting marketing objectives . . . .. ..ot e 7
2.2 Choosing marketing strategies ..................cooouieurnnn.. 9
2.2.1 Market Segmentation and Cultural Tourists Typology . . ... .. 9
222 Brandsandbranding............. ... ... ... ... ..., 12
223 INNOVAtON . .. ..ottt e 14
2.2.4 Cooperationand networks. .. .............. ... ... 22
3 Operational Decisions in Cultural Tourism Marketing . ............. 31
3.1 TheMarketing MiX ... ..oouniinnninin e iieeennnann. 31
32 SIVICES . o vttt e 31
33 PIICES. .ottt e 33
34 Distobution . ........ ..o e 35
3.5 CommupiCation. . ...ttt et 37
4 Implementation decisions: Organisation and People). . .............. 41
LIterature. . . ..ottt et et e e e e 45
Bibliografische Informationen E
https://d-nb.info/127137224X digitalisiert durch 1

BLIOTHE


https://d-nb.info/127137224X

