
Table of Contents

List of Figures vii
Preface ix

Chapter One: The Good and the Bad of Teaching
Public Relations Through Case Studies 1

Chapter Two: Approaches to Public Relations and Strategy:
Taking Our Place 13

Chapter Three: Public Relations Complexity and Interconnectedness:
Economic Area, Organization Type, Situations and Contexts, 
and Specializations 32

Chapter Four: Value in Applied Theory: Writing and Reading Theory:
Starting with Excellence Theory 44

Chapter Five: Value in Applied Theory: Contingency Theory 57
Chapter Six: Value in Applied Theory: Rhetorical Theory 72
Chapter Seven: Value in Applied Theory: Social Capital Theory 87

Appendix A: Preface and Instructions for Use 97
A-1. Case Kind 98
A-2. Strategy 99
A-3. Economic Area 101

http://d-nb.info/1136971734


VI I PUBLIC RELATIONS STRATEGY, THEORY, AND CASES

A-4. Organization Type 101
A-5. PR Situations and Contexts 102
A-6. PR Specializations 105
A-7. Excellence Theory 107
A-8. Contingency Theory 110
A-9. Rhetorical Theory 118
A-10. Social Capital Theory 121
A-11. Case Rubric Master 124

Appendix B: Public Relations Cases for Praxis 134
Preface and Instructions for Use 134
B-1. Update: March of Dimes Rebrand 135
B-2. Inside Pediatrics Children's Mercy Kansas City 142
B-3. Vanity Fair Women Who Do LiftTOUR 152
B-4.TouchNet + Heartland 158
B-5. WeatherTech Public Relations Super Bowl Ad Buy 165
B-6. ZF Race Reporter/Fan Reporter Program: Europe,

Japan, and the US 175
B-7. Pinnacle Not So Silent Night 184
B-8. Lee Jeans— Influencer Relations 191
B-9. Fight CRC One Million Strong Collection 197
B-10. Tips for Kids— Seventeen Years Later 207
B-11. Dairy Queen's Fan Food Not Fast Food Campaign:

Retrospective Case Analysis from the Outside 214

Index 231


