Contents

List of Figures and Tables ix
Introduction: Digital Content Creation: Perceptions, Practices, and
Perspectives

Kirsten Drotner & Kim Christian Schrgder . .................. 1

. Digital Content Creation: Creative Processes and
Textual Reappropriations

1. Designing for Collaborative Crossmedia Creation
Jonaslowgren. ... ... . 15

2. Wiki as Semiospheric Text: Students’ Meaning-Making Practices as
Authors and Consumers of Digital Ttexts
WilmaClark ...... .. ... oo 37

3. Content in Motion: Remixing and Learning with Digital Mmedia
OlaFErstad .. ... 57

4. Developing Crossmedia and Interactivity for Edutainment: Conclusions
Drawn from “The Space Trainees” Project
Simon Staffans & Annika Wiklund-Engblom. . ............... 75

|
Bibliografische Informationen digitalisiert durch FHLI HLE
http://d-nb.info/1001628659 B‘ IOTHE


http://d-nb.info/1001628659

vi

Il. Competence Formation through Digital Content
Creation: Personal Voice or Commercial Coercion?

5.  Where Money and Meanings Meet: Theorizing the Emergence of
New Values in Media and Education

JohnHartley ... ... . 91
6.  Media Production and the Problem of Consumption
Becky Herr-Stephenson . .. ...... ... .o i it 109
7.  Creating a Digital Self: Impression Management and Impression
Formation on Social Network Sites
Nina Haferkamp & Nicole C. Kramer .................... 129

1. Institutional Ramifications of Digital Content
Creation for Learning

8.  Digital Creativity: Editing versus Cheating and How You Learn
the Difference
AngelaMcFarlane .. ..... ... ... .. L i 149
9.  Chat Interaction in Public and Commercial Domains
Anette Gronning ... ... e 167

10.  Learning Space(s)
JennyWeight . . .. .. . s 187

IV. Studying Digital Content Creation: New
Methodological Challenges

I1.  Negotiating Perspective in Social Video Environments

Ralph Barthel, Shaaron Ainsworth & Mike Sharples.......... 211

12.  Design Strategies for Developing Mobile Collaborative Learning
Platforms
Daniel Spikol. . ... . 227



vii

13.  Digitally Mapping a Rhizome: Making Sense of Digital Content Creation

Processes

Mikael Kiveld & Jarkko Myllari. .. ........ ... ... ... 249
V. Perspectives for Media Education in the Age of Digital

Content Creation

14.  Empowerment: The Real Challenge of Digital Iinclusion
Norbert Wildermuth ................................. 267

15. Do We Really Need Media Education 2.0? Teaching in the Age of

Participatory Media
David Buckingham .......... ... .. ... .. .o il 287
Contributors 305

Index 311



