Contents

1 Introduction: Questions that Came from Afar ......................... 1
Torino, Italy, 2007 ..o i e 1
Xian, China, 2007  ..ouiiriiiii ittt ietterreesetetaessreeeennans 2

Part I A Model of Production of Culture

2 Producing Culture, Conserving Culture .................cccooeiiinann. 7
Four Models of Cultural Policies ............ovviiiiiiiiiiiiiiieniinnnns 7
Destroying Culture ...t iiiiiaeeerieneaaans 7
Neglecting Culture .....ooiiiiiiiiiiiiiiiiiiiii i i eas 8
Conserving Culture ... ...ooiiiriiiiii i i 8
Producing Culture ... ...coiiiiiii ittt it e e e aaas 9

3 The Supply Chain of Cultural Production .......................ccoo0l 15
The First Phase: Selecting Artists  ......ooviiievivnirneieiinnrieennnn. 15
The Second and Third Phases: Conception and Production
of aWOrk of ATt .o i et e eeaaaes 18
The Fourth Phase: Conservation ........o.vviiiviiiiiiinneiiieiannnans 20
The Fifth Phase: Distribution .........coccceiiiiiiiiiiiiiiiiiiiinnnnn. 21
The Sixth Phase: Consumption ...........cccceviiviiiiiiinnnnnnenn.. 21

4 Creativity as a Resource, Emotions as a Prerequisite ................ 27
Creativily s ProCess .....verviiiieeiiiiiinireaeineneraanerecorseesnns 28
Mind and Brain, Body and Emotions .............c.coiveiiiiiiiniii. 29
Emotions Count, the Environment Counts ..........ccooevvvevernaeenn, 30

5 Two Models of Creativity: Technological Innovation

and Social Quality .......c.coiimiiiiiiii i e 33
Introduction: Defining the Creative Sector ........c.ooiiceviiiiiiiinnnn. 33
xi

Bibliografische Informationen digitalisiert durch EE%IJOS HIF’J
E

http://d-nb.info/1001977092 B IPT


http://d-nb.info/1001977092

Xii Contents

Creativity and Social Quality: The Emergence
ofaNew Model .......cooiiiiiiiiiiiiiiiii
Conclusion .......oiiiiiiiiii

Part I Policies that Stimulate the Production of Culture and Make
It Possible to Take the Lead in Strategic Sectors

6 The Effects of Creativity on International Markets:

The French Genius for Fashion .....................oo
How Creativity Can be Renewed ................ooooiiiiiiinn,
Creativity and Generational Succession ............ccceevvvviiiiininnns
France’s Creative Advantage ..............ooo
The Advantage of Being the First to Arrive  ..........ooooiiiiiiiiiin,

7 Potential Cultural Districts and the Production

of Material Culture ....... ...t iiieeeeens
The Theoretical Basis of Cultural Districts Marshallian Localized
Industries and the External Economics of Agglomeration .............
Models and Types of Cultural Districts ..........coooviiiiiiiiin.,
Remarkable Cases of Potential Institutional Cultural Districts ........
Cultural Districts’ Role in Developed and in
Developing Countries ..........c.cceeeeeririiiiiiiiiiiiiiii i,

8 Intellectual Property Rights Take Command .........................
The Growth of the Intellectual Component
in Goods and Services ........c.ceiiiiiiiiiiiiiiiii
Copyright and Industrial Property Rights ...,
Individual Rights and Collective Rights ...........ccoooviiiiiine
A Procedure for Improving Quality Using Collective
Trademarks ......ooooiiiiiiiii e

9 The Cultural and Creative Industries ...............cooovviiiiiinnn.
The Italian Cultural Industry at the Start of the
Twenty-First Century .......oocoviiiiiiiiiiiiiiiiiiiiiiiiii e,
WhatIsat Stake ....oooiiiiiiiiiiiiii i i

10 The Market in Contemporary Art .........c.ccooiiiiiiiiiiiiinnnna,
Academies of the Fine Arts .........cccoviviiiiiiiiiiiiiiiiiiiiiiinen,
The Italian Market and the Lack of Independent Centers .............
The Market and Contemporary-Art Cultural Districts:
The Example of Beijing ........ocovivviiiiiiiiiiiiii,

11 Producing Culture by Means of Museums ................cccooeeaee.
From Museum to Cultural Center .......ooeeeeeiineeinnieeerncnieenones



Contents xiii

In Praise of Free Admission and Voluntary Contributions ............ 95
In Praise of Decentralization and Democratization .................... 97
In Praise of the Museum as a Co-agent in Economic
and Social Development .........cooiiiiiiiiiiiiiiiiiiiiiiiiiiieeaaas 97
12 Conclusions: A White Paper on Creativity and the
Production of Culture ..............o it 101
From Now t0 2025 ..oiiiiiiiiiiiiiii it e e nena, 103
Priorities for 2025 ... 104
References ......ccoviiiiiiiiiii i e 107



