Acknowledgments ............cccoooiiiiii vii
Introduction
I The Phaedrus Effect: Patterns of Changing

Media Environments........ocovereeiriiciciiiieeecceteeeeeceee e I
Part I: Media Ecology Perspectives
2 Media Ecology: Key Theories and Theorists............ccccovvivvnnnnn. 15
3 Carey on McLuhan: Admiration, Rejection,

and Redemption ... 27
4 World History Narratives: From the “Shrunken World”

to the “Global Web” ... 41
5 The Global Village: A Place of Pain, Not Peace.......................... 53
6 Case Study: Instant Steal! The Media Ecology

of Plagiarism.........ccooeviiiiiiiiiiiicc e 63
Part I1: Critical Contours
” Habermas and the Mediated Shape of the Public Sphere............ 77
8 Cross-Breeding Media Ecology and Social Ecology...................... 93

g gy gy

9 Anarchy in a Technological Society:

An Ellulian Perspective ..........ccccooovvvivomnviieiniccenieeseae 107
10 Case Study: Understanding Media Anti-Environments.............. 121

.- ) . E HE
Bibliografische Informationen digitalisiert durch I L
http://d-nb.info/1034328425 BLIOTHE

H


http://d-nb.info/1034328425

vi

Old New Media
Part II1: Freedom of Expression
II Free Speech in Changing Media Environments...............cccco.c.... 133
12 Media Cultures and Hate Speech ......c.cocccnviiivicnninnnccan. 141
13 Case Study: “Burn the Flag! Earn Extra Credit!”.......................... 153
Part IV: Eastern Approaches
X4  Contradictions of Media Ecology on China.........cccccococccrcrinnnaee 167
15 Dispelling the Alphabet Effect .........coccccoeeiioconnnniinecceeane 177
X6  The Tao ofiMedia Ecology.......ccocnmiimmrirrinienrionrionsssssesissnnes 193
17 Case Study: Tai Chi and Media Ecology ........c..ccocoeeiirrnncnnn. 20§

Part V: The Body and Media Environments

18 Virtual Media Voices: “Isn’t It Nice to Have

a Computer That Will Talk to You?” .......ccccccoevniinnnencnenccn 215
X9  Probing the Shifting Sensorium: Q-Methodology

and Media Environments. .........cooveveveeeiiereeenieeieriecesieiesseneeenees 227
20  The Self, Body, and Technology: From Cars to Cataracts......... 243
21 Narcissus and Frankenstein: Technological Sublime,

Technological HOLTOT ........cocoviieuiiiiinirrceceecceec s 257
22 Case Study: Reading Trollope as a Plea

for Typographic Time ........c.cccccoeviinnnnnieicciccnere e 269
Conclusion
23 The Phaedrus Effect Redux: Socrates

on New Media Environments ..........ccoccoeveivnieiniereeninieeienieeenenns 277

Bibliography ..o 295



