
Contents

1 The Valuable Car 1
DoktorB Barbara Flugge
References....................................................................................................................... 6

2 Our Car, the Habitat of Modern Society 7
DoktorB Barbara Flugge and Vinod Jadhav
2.1 Knowing Your Position....................................................................................... 8
2.2 What It Is Worth to Us....................................................................................... 16
2.3 Connecting Everyone............................................................. 22
2.4 DoktorB’s Checklist........................................................................................... 28
References..................................................................................................................... 28

3 Growth Areas 31
DoktorB Barbara Flugge
3.1 Growth Creates Opportunities...........................................................................31
3.2 StartHere............................................................................................................ 34
3.3 Setting Priorities..................................................................................................38
3.4 AIM—Helping Mayor Johannes...................................................................... 45
3.5 TakingOff..........................................................................................................49
3.6 DoktorB’s Checklist........................................................................................... 51
References..................................................................................................................... 51

4 Mobile Adventure Rooms 53
DoktorB Barbara Flugge and Hans Roth
4.1 Experience and Linger.......................................................................................54
4.2 Designing Experience Spaces in the Car..........................................................55
4.3 The Ultimate User Experience...........................................................................57
4.4 Role Models of the Future.................................................................................60
4.5 Innovation Projects for the Car of the Future.................................................. 62

4.5.1 FANCIProject........................................................................................62
4.5.2 Innovation Mediators: From Concept Cars

and Rinspeed..........................................................................................66

https://d-nb.info/1302690841


XIV Contents

4.6 DoktorB’s Checklist.............................................................................................69
References......................................................................................................................69

5 The Digital Living Space 71
DoktorB Barbara Flugge and Hans Roth
5.1 Anytime, Anywhere in the World......................................................................72
5.2 Business Models of the Future............................................................................73
5.3 DoktorB’s Checklist.............................................................................................76
Reference......................................................................................................................76

6 Surviving with the Car: The aCar 77
DoktorB Barbara Flugge, Martin Soltes, and Sascha Koberstaedt
6.1 Everyday Life in Ghana......................................................................................78

6.1.1 Autonomy Without a Car?......................................................................78
6.2 TheVision...........................................................................................................80

6.2.1 Owning a Car: Just Any Car?................................................................. 80
6.2.2 What Do We Need for an Innovative Mobility Concept?...............81

6.3 From Vision to Execution: The aCar.................................................................82
6.3.1 Project Phase I: Market Research......................................................... 82
6.3.2 Phase II: Vehicle Concept......................................................................83
6.3.3 Phase III: Specification and Construction Phase..................................85
6.3.4 Phase IV: Test Phase..............................................................................87
6.3.5 Phase V:EVUM Launch........................................................................89

6.4 Sustainable Mobility for Emerging Countries...................................................89
6.4.1 Let’s Ideate the Journey from Ghana to the World..............................89
6.4.2 An Ecosystem for Sustainable Mobility.............................................. 91
6.4.3 Securing the Survival Space in the Developing Country..................... 92

6.5 DoktorB‘s Checklist.............................................................................................92
References......................................................................................................................93

7 Sustainability on x-Number of Wheels 95
DoktorB Barbara Flugge
7.1 Destination Station: Intermodality in Practice................................................... 96
7.2 On the Road in the Green Class...........................................................................97
7.3 With the Green Class from St. Gallen to Oslo.................................................100
7.4 DoktorB’s Checklist............................................................................................103
References.................................................................................................................... 104

8 Innovative on the Road: Who Invents and Who Follows? 105
DoktorB Barbara Flugge
References.................................................................................................................... 110



Contents XV

9 Smart Spaces 111
DoktorB Barbara Flugge and Christof Walter
9.1 Motivation........................................................................................................ 111

9.1.1 Creating Innovative Spaces................................................................. 112
9.2 Creating Sustainable Mobility (Infra)Structures Using SAP®........................ 113

9.2.1 Corporate Strategies Under the Sign of Climate Change.............. 113
9.2.2 Sustainability and Electromobility as Innovation Targets.............. 114
9.2.3 Electromobility as a Learning Field.................................................... 115

9.3 Opening up for New Markets........................................................................... 116
9.3.1 The Vehicle as a Sustainable Space.................................................... 116
9.3.2 Structured Acceptance Management.................................................. 117
9.3.3 Scalability by Strengthening Collaboration........................................118
9.3.4 Outlook and Estimates......................................................................... 120

9.4 DoktorB’s Checklist.......................................................................................... 121
References....................................................................................................................122

10 Innovative and Autonomous: Test Passed! 123
DoktorB Barbara Flugge and Horst Bishop
10.1 The Alp. Lab Test Laboratory..........................................................................123
10.2 Digital and Physical Tests..............................................................................125
10.3 Growth Through Early Position Determination.............................................128

10.3.1 Networking Right from the Start...................................................... 128
10.3.2 Data, the Tradable Good..................................................... 128
10.3.3 TestSpaces..........................................................................................128
10.3.4 TestAutonomy....................................................................................129
10.3.5 From Platforms andBIM...................................................................130
10.3.6 Basic Requirements to Foster Growth and Stability....................... 132

10.4 DoktorB’s Checklist........................................................................................ 133
References................................................................................................................... 133

11 Always at Your Service! The Mobile Assistant 135
DoktorB Barbara Flugge
11.1 Motivation...................................................................................................... 135
11.2 The Digital Companion: Introducing my Entourage................................... 136
11.3 From New and Established Players...............................................................138
11.4 Well Advised with or Without a Car?.......................................................... 141
11.5 DoktorB’s Checklist........................................................................................143
References................................................................................................................... 143

12 Autonomously Driving: Catch the Car, Get Our Data 145
DoktorB Barbara Flugge and Mark Zannoni
12.1 Transforming the City Through Autonomous Vehicles................................146
12.2 Autonomous on the Road: Enjoy the Ride, Family Frohsinn......................150



XVI Contents

12.3 It Couldn’t Be More Comfortable!................................................................157
12.4 DoktorB’s Checklist.........................................................................................162
References.................................................................................................................... 162

13 En Miniature: Our Living Spaces of the Future 165
DoktorB Barbara Flugge 
Reference.................................................................................................................... 168

Moving on Together! 169

Glossary 171

Index 181


