Table of Content

Preface A"
Abstract IX
1. Introduction .1
2. Digital Marketing 5
2.1. Description of Digital Marketing ............cccoceevereereveereeereenrenenenee 5
2.2.Big Data ..c..ooviiiiiiiec et 6
3. Blockchain Technology 11
3.1. Introduction to Blockchain Technology.........cccceceeveruerrerereenennene. 11
3.2 WED 3.0 ettt e e 13
4. The role of Blockchain in Digital Marketing 21
4.1. The need for Blockchain in Digital Marketing............ccccveeveuueneee. 21
4.2. Blockchain in relation to Big Data..........cccceeveieeeienecieceeeennnee. 23
4.3 The MELAVEISE ......ceeerirreerrenrererresteeresresseesessesssessesssensesessasssenns 24
4.4. The Basic Attention TOKeN.........cccceverevrereevieenresenenienreraessenenenns 27
4.5. NFTs in Digital Marketing.........cocceveveveneenerrenienenenenenneeenenenns 30
4.6. Challenges of Blockchain in Digital Marketing........................... 31
5. Methodology 33
5.1. Mixed-Method Research.........cccooevveveeenenenenenenieieiceeesenenne 33
5.2. PUrposive Sampling ........ccceccevveeenreerreneerienenrensesreeseeniessnessessasneas 38
5.3 ANALYSIS cueiiuiiiirietecete ettt ettt a e sae s nas 40
54 RESUILS ..ttt ettt sae st 42
6. Discussion. 55
7. Conclusion 71
8. Study limitations 75
9. Practical recommendations 77
10. Recommendations for future research 79
11. Reference List 81

Bibliografische Informationen E
https://d-nb.info/1322998213 digitalisiert durch 3 |I THLE


https://d-nb.info/1322998213

