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Praise for The Listening Leader

‘If everything seems to be going too fast, if it’s all too hard, then
grab this book, go off to a quiet corner, read some and you’ll
feel calmer. It reconnects the decent ones among us to things
we always knew, but here is the hugely powerful evidence that
we’ve been right, and the clear ways we can do it even better.
Let’s hope the bad guys don’t get anywhere near a copy.’

Anne Scoular, faculty member,
former diplomat and international banker, psychologist
and writer, co-founder, Meyler Campbell

‘It might be an inconvenient truth for some: successful leaders
have to be more than great managers. Communicative
leadership, as shown in this excellent book, leads you there.’

Joachim Faber, Chairman, Deutsche Bérse AG
(German Stock Exchange)

‘An excellent book offering a powerful and courageous new
leadership approach - highly recommend for any CEO who
wants to make a difference.’

Klaus Rosenfeld, Chief Executive Officer,
Schaeffler Group

‘This book makes you never forget the most important learning
about long-term business success: trust building starts with

listening.’

Professor Dr.-Ing. Axel Stepken,
CEO and Chairman of the Board
of Management, TUV SUD AG

‘The Listening Leader takes you on a journey into the future
world of communication in management. In a style that makes
for enjoyable reading, it provides an overview of the precondi-
tions for successful “communicative leadership”: information,
communication, enabling, empowerment, action. Each aspect is
explored using real-life examples from the rich wealth of expe-
rience of a true professional in corporate communications.’

Mario Ghiai, spokesperson, corporate governance,
Allianz Deutschland AG
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